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This research is part of Design ME, a design research 
series by Designorate.com. The questionnaire aims to 
build insights of the design industry in Egypt with focus 
on the answering the question “Are designers underesti-
mated in Egyptian creative market?”

The data published are anonymous and doesn’t publi-
cize information about the companies or the designers 
contributed in the survey. More information about the 
survey results can be found on: 
http://www.designorate.com
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Design Title

Designer’s Relation with the Company

Career Level

61.1%

11.1%

27.8%
22.2%

11.1%
5.6% 5.6%

16.7%

5.6%

16.7%

5.6%

22.2%22.2%

38.9%

27.8%

Where is Design Inside the Firm?

Task-based design (do design tasks)

Interaction and service design

Marketing research (contribute in the marketing research)

User experience research

Business design (contribute designing the business strategy)

Very Good

Good

Moderated

Bad

Very bad

20%

41%

12%
12%

15%

Designer’s Activity Inside the Firm?
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Priorities for Creative Companies 

Very high

High

Moderated

Low

Very low
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Making more money on the short term

Making more money on the long term

End consumer satisfaction

Apply only the client requirements

Reach more consumers

Ensure friendly working environment

Focus on quality of work

Focus on quantitive of work

Very High

High

Normal

Low

Very low

All copyrights are reserved to www.designorate.com and 
Rafiq Elmansy. For more information about this survey 
results please visit our website or email us at:
contact@designorate.com

Follow us:

Designorate

Designoratemag

Designorate +Designoratemag

/groups/8479123

24%
Advertising agency

17%
More than 500

6%
Service design

8%
Social innovation

5%
Media & TV

0%
215-500

8%
Visual arts & crafts

11%
Product design

8%
Other

11%
IT and software

39%
Less than 10

19%
Web design, mobile 33%

Between 10-99


